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Teladoc Health is the global virtual care leader

TDOC +2,200 +450 +9 million

publicly-fraded on NYSE employees worldwide medical sub-specialties virtual care visits since 2015
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Accelerating adopfion

Cumulative Visits (millions) Since 2014

>9 million cumulative by YE 2019
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The Evolution of Virtual Care
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Virtual care today.
A member’s current
experience.




Consumers Health Care Preferences Vary by Age

Millennials (18-29): Most likely to search for
providers based on maximum convenience and
lowest cost

Gen-X (30-49): Want care to fit into their busy lives-
during nontraditional hours and through virtual
options

Baby Boomers (50-64): Prefer in-person care, but
over 60% interested in virtual care options

Silent Generation: (65+): Healthcare traditionalists
who strongly prefer in-person care, but 50%
interested in virtual care options

1Advisory Board, How Consumers’ Health Care Preferences Vary by Age
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How Consumers'

Health Care Preferences
Vary by Age
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Millennials, Gen X, Baby Boomers, the Silent Generation—you know they all consume care
differently, but what exactly do each of these groups want? And how can you become their

provider of cholce?

We surveyed thousands of consumers across the United States to better understand ther care
expectations and found that some of the most significant variations fell across age groups.
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Explore more consumer survey results at
advisory.com/mic/consumerstrategy



Consumer trends are driving growth in virtual care

(D

Confusion about Millennials Increased Convenience System
services available abandoning consumer expectations complexity
traditional options cost burden changing

As these challenges overlap, it becomes that much harder to be a patient today.
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Health

Video Phone Text Picture Assistant

Anxiety and s i
X HELLO ABRAHAM @
depression

Virtual care is optimized

Our automated Health Assistant can help
connect you to the right kind of care.

fo serve as Surgery Skin
support issues
a front door

,
to support and streamline Anytime, Caregiving

anywhere care A S— support

the healthcare experience. et SHt

Status

Dr. Powar is reviewing your medical record and
will be with you soon. Please join the video call
while you wait.

Diagnosis and Find @
tfreatment doctor

Teladoc. Mobile  Web  CallCenter Community
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The evolution of virtual care

Urgent care

®
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Mental Health in
the Workplace
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Assessing the iImpact of mental health on members at work

Findings provide new insights to health plans

Teloggs_

Results from our new international
study on mental health reveal the
true scale of challenges in the
workplace - from the magnitude
of under reporting of mental
health conditions to what
prevents people from seeking the

Mental Health Crisis in support they need.

the Workplace

How Employees View Mental Health at Work
and What Employers Can Do to Help

Insights from the 2013 Mental Heakth Warkplace Study by Teladoc Heaith
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Members are struggling at work

\

More than 60 70 Only 20 E'/-o
of diagnosed mental health conditions felt mentally and emotionally
are depression and anxiety healthy in a 2-week period
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Awareness of where to find help is lacking

36% 53%

are not aware of what resources believe more should be done
are available fo them in the in their workplace to promote
workplace better mental health

Teladoc.

HEALTH © 2002-2019 Teladoc Health, Inc. All rights reserved.



Now is the time 1o make mental health a priority

40%

of members at work welcome remote mental healthcare
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Behavioral Health Care benefits

Easy access to therapy
« Service delivery in safe, non-stigmatized environment

 Available wherever members are, over 5% of visits are via video

* Average time for Teladoc Health provider response to initial contact is
less than 8 hours. Average time to complete first visit is less than 7 days

Helping members access help for a variety of issues
« Anxiety and depression are most common diagnoses

« Other common conditions treated: PTSD, siress, panic disorder, family and
marriage issues, grief, trauma resolution, work pressures, ADHD

« Members have an average of 4-5 visits
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Overcoming barriers to usage

“We believe driving engagement is our responsibility.” - jason Gorevic, CEO, Teladoc Health

Destigmatizing mental iliness and treatment

&k | gave Teladoc a try on my lunch
break and have to say thatlam
feeling 100 times better. ™

Kathleen
Working mother with three kids, 30s

©

Right time
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@ Therapy was intimidating at first,

but when you realize it's just talking
to someone, it becomes easier.

Josh
Coliege student, 20s

Right place

© 2002-2019 Teladoc Health, Inc. All rights reserved.
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& Teladoc has helped me begin to
rebuild my life and happiness while
letting go of the fear and anxieties
that were holding me back. %%

Tina
Working professional, 40s

(52

Right message

|
on T 3:44 PM © 100% -

: -ué\leriz_
| What type of visit

|| do you need?




The value is clear

Caring for members with
mental health issues pays off

*According to the World Health Organization, $4 is returned to the economy for every $1
spent caring for people with mental health issues.
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for Virtual Care



Virtual care is essential to high-quality healthcare

Market dynamics are accelerating adoption

Clinicians

Expectations for
digital health are on
the rise.3

There is an estimated shortfall
of 4.3 million clinicians
worldwide.?

Globally, health
spending is projected to
be $15 frillion by 2050.!

Telad 1
e o C) c (2) The World Health Report 2006—working together for health, World Health Organization
3

HEALTH © 2019 Teladoc Health, Inc. All rights reserved. (3] Accenture 2019 Digital Health Consumer Survey

(1) Past, present, and future of global health financing, The Lancet, Jun 01, 2019, Volume 393, Number 10187, p. 2175-2274

20


https://www.who.int/whr/2006/en/
https://www.accenture.com/us-en/insights/health/todays-consumers-reveal-future-healthcare

In 2020, prepare for virtual care
to take center stage.

Its convenience, quality, and value are optimized
to serve as the ‘front door’ to healthcare.
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PREDICTION #1

Virtual care becomes a top priority
beyond plan sponsors and care
providers.

With mounting pressures to improve
access while controlling costs,
organizations require strategic
partnerships and innovation to
expand virtual care.
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PREDICTION #2

Consumers demand integrated,
persondalized care on their terms.

As adoption accelerates, savvy
consumers expect more from virtual
care:. technology enables high-
touch, high-quality experiences.
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PREDICTION #3

Virtual care closes the access gap
for mental healthcare.

With burgeoning needs around the
world, virtual care is essential fo make
convenient, confidential mental
healthcare available for all.

Teladoc
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PREDICTION #4

diseases, virtual care dlleviates
the burden of care.

Virtual care extends healthcare
to the home, helping caregivers
and healthcare professionals
serve an aging population.
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PREDICTION #5

Virtual care delivery is an
essential skill for all physicians

To practice high-quality modern
medicine, doctors must be able
to effectively engage with
patients remotely.

Tela




Thank you

Bill Hepfinger

Area Vice President

Teladoc Health
whepfinger@Teladochealth.com

412-996-1381
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